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AN OVERVIEW OF beyondblueȭÓ STRIDE INITIATIVE 
 

Following an open, competitive process, beyondblue with donations from the Movember Foundation, supported 

six action research partnerships to answer a key question:  

Ȱ#ÁÎ ÄÉÇÉÔÁÌ ÉÎÔÅÒÖÅÎÔÉÏÎÓȟ ÉÍÐÌÅÍÅÎÔÅÄ ÁÔ Á ÌÏÃÁÌ ÐÏÐÕÌÁÔÉÏÎ ÌÅÖÅÌȟ ÐÒomote change across the 

knowledge, attitudinal and/or behavioural components of stigma experienced and/or exhibited by men 

ÁÇÅÄ ΥΡ ÔÏ ΨΦ ÙÅÁÒÓȩȱ  

The partnerships were all required to involve multiple perspectivesɂlocal community, academics, evaluators 

and designersɂeach contributing to an integrated innovative digital project. 

The Stigma Reduction Interventions: Digital Environments (STRIDE) Initiative  ÉÎÖÅÓÔÉÇÁÔÅÄ ÔÈÅ ȬÒÅÁÌ ×ÏÒÌÄȭ 

effectiveness of evidence-informed interventions and prioritised research partnerships between the community 

and academics. 

The six funded projects were: 

¶ Better Out Than In, led by the AFL Players Association 

¶ Contact+Connect, led by Incolink 

¶ Out of the Blue: Pete & Dale, led by VAC 

¶ Tell Your Story, led by UNSW Refugee Trauma & Recovery Program 

¶ The Ripple Effect, led by the National Centre for Farmer Health 

¶ Y Fronts, led by CGA Consulting  

beyondblue received results of the six projects in mid-2017. These results provided us with insights into how to 

best use digital channels to promote behaviour change in men in their middle years so they report less stigma 

around mental health and/or suicide.  

More information on the STRIDE Initiative, including detailed results of the research, is available at: 

beyondblue.org.au/stigma. 

The STRIDE Initiative is a beyondblue project funded with donations from the Movember Foundation. 

 

https://www.beyondblue.org.au/about-us/about-our-work/our-work-with-men/reducing-stigma-in-men
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GLOSSARY 

Experience of suicide 

Those bereaved by suicide, those who have contemplated or attempted suicide, those who have cared for  

someone who has attempted suicide, and those who have been touched by suicide in another way.  

Literacy of Suicide Scale (LOSS) 

An assessment of the knowledge of suicide (true or false questions) comprising four themes: risk factors, 

signs/symptoms, cause/nature, and treatment/prevention. Responsesɂgraded correct or incorrectɂhighlight 

knowledge and areas of misinformation (Batterham, Callear, & Christensen, 2013a). 

Stigma 

Stigma involves lack of knowledge or misinformation, prejudicial attitudes and discriminating behaviour. There 

are a number of different types of stigma. The Ripple Effect is specifically focused on reducing the self-stigma 

and perceived-stigma associated with an experience of suicide. 

 Perceived-stigma 

! ÐÅÒÓÏÎȭÓ ÂÅÌÉÅÆÓ ÁÂÏÕÔ ÔÈÅ ÎÅÇÁÔÉÖÅ ÁÎÄ ÓÔÉÇÍÁÔÉÓÉÎÇ ÖÉÅ×Ó ÔÈÁÔ ÏÔÈÅÒ ÐÅÏÐÌÅ Èold. 

 Self-stigma 

! ÐÅÒÓÏÎȭÓ ÓÅÌÆ-directed judgemental attitudes and beliefs. 

Stigma of Suicide Scale (SOSS) 

A 32-item short-form of the 58-item assessment tool adapted to specifically measure self-stigma and perceived-

stigma in the Ripple Effect (Batterham, Callear, & Christensen, 2013b). Using a 5-point Likert scale, the 

assessment tool measures stigmatising attitudes toward people who suicide. Subscales identify participantÓȭ 

perceptions of stigma, their attribution  of suicide to isolation and depression, and the presence of glorification 

and normalisation.  

STRIDE Project 

The Ripple Effect is one of six projects funded by beyondblueȭÓ 3ÔÉÇÍÁ 2ÅÄÕÃÔÉÏÎ ÉÎ Á $ÉÇÉÔÁl Environment 

(STRIDE) Initiative through donations from the Movember Foundation. 
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EXECUTIVE SUMMARY 

Introduction 
This report details the design and evaluation of The Ripple Effectɂa technologically-innovative, digital 

intervention to reduce the stigma associated with suicide for males aged 30-64 years in rural and remote 

Australian communities. The findings presented are the product of 23 months of engagement with rural and 

remote farming community members affected by suicideɂthose bereaved by suicide, those who have 

contemplated or attempted suicide, those who have cared for someone who has attempted, and those who 

have been touched by suicide in other ways. The Ripple Effect recognises that males in rural Australia, in 

comparison to males in the urban population, experience higher rates of suicide. This is despite similar levels of 

diagnosed mental health conditions in rural and urban areas. Contextual elements such as geographic isolation, 

traditional gender and cultural expectations, and close-knit communities restrict open discussion about suicide 

and reinforce the effects of stigma (A. J. Kennedy, 2015). This inclination to avoid emotional vulnerability can be 

detrimental when combined with feelings of weakness, shame, guilt, selfishness and the sense of rejection often 

associated with an experience of suicide. The self-stigma and perceived-stigma that manifests can lead to 

obscured behaviour and aversion to help-seeking, which may have life-altering effects and, ultimately lead to 

increased ongoing suicide risk. 

The Ripple Wheel (see Figure 1) visually represents the Ripple EffectȭÓ ÍÕÌÔÉÆÁÃÅÔÅÄ approach to reducing rural 

suicide stigma. The inner wheel demonstrates the stigma-reducing actions used throughout the intervention, 

while the middle wheel identifies the groups involved in project governance and resource creation. The 

outermost wheel describes the avenues of dissemination and communication during the research phase to 

achieve maximum reach, maximum engagement in the website, and maximum effect of the intervention to 

reduce suicide stigma. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: The Ripple Wheel 




















































































































































































